A JOURNEY OF QUALITY 3
AND TRUST KOPSMHKV

— RKRAMecIso BO BCeM —

The private label of Korzinka supermarkets
A brand refresh story that is visible both on the shelf and in the numbers.



THE EVOLUTION OF
"3 KOP3NHKW”

2017 2021 2024
launch in the economy transformation into the stronger mid-segment
segment mid-price segment position, redesign, and start

of globalization
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WHAT HELD
THE BRAND BACK

+. \1/%

No clear difference Logo seen as a

from the private label @ slogan, not as a brand [:}
il365 kun“
Visual noise and Risk of “brand
no single look blindness” among

shoppers



WHY REBRANDING
WAS NECESSARY

Packaging did not show the Photo style and graphics To stand out and build
brand's values did not match trust
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KOP3UHKM
—  KayecTBO BO BCeM —

@ = Logo and brand block did
KOP3UHKA not help recognition




BEFORE AFTER
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A STRONG MARK FOR
A STRONG BRAND

Compact typography,
Recognizable at first glance,
Works in both small and large

formats.
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THE MOVE TO MODERN

MINIMALISM

A new strict logo, unified colors and grid,
clear structure and simple detalils.
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A NEW VISUAL LANGUAGE

Deep, not?le colors, simple shapes
a harmonious Look in every catego;'y
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A WIDE ASSORTMENT

124 SKUs today,
More than 200 SKUs across 10 categories by the end of 2025.
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HOW WE WORKED

‘a

In-house
design

Y

Consistent style
across 20+
categories




THE RESULTS

Numbers that speak for themselves

X &
Q7% Eﬁ] Every 7th basket

recognition Includes our products

+120% sales growth
in 2024






IEMED CRIAruvens AR ZANMIN
GAVHART. O'zbokiston Respublikasi,
Teshkent shahri. Clmazor tumani,
Qorasaroy ko'chasi. 284-A uy.
zbekistonda ishlab chigarilgan
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ISHLAB CHIQARILG AN
AATA M3 OTOBRNEHMS

FAMECRMMY DOTRLIFAMEA HA
w. MNMpovascantens: YN "ZaMIN
AR Pecn. YaterwoTaH, I,
SHT, ANMAIAPCKWA [-H, yN
Capas, noM 284 A

TORNEHD B YI0eKHuCTaHe

lesoy Food” MChJ XK buyurtmas
cha shiab chigarilgan.
TOHMNEHD MO 3akasy WM 000
lesey Food”

alilgan manzilga o'z
yaatlaringizni yuborishingiz

te.labelxkorrinka wer

'991 78-140-14-14

SOF OG'IRLIGE 200
MACCA HETTO: 200
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WaGMAHSULOTDA EN. QIYMATI
MM UEHHOCTE 100 I MPOAYKTA
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ISHLAB CHIQARILGAN SAMNAS] »
RATA 3T OTOR) iR

cha ishlab chiganlgan
TeEneHG No 3akasy MM ooo
lesey Food”

atilgan manzilga o'z
jaatlanngunt yuborishingiz
Imkin

IHRETE QTN

1pec

telabelakorzinkauz
78-140-14-14

SOF OG'IRLIGE 200
MACCAHETTO: 200
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UZ YONG'OQ _
Tarkibi yong'oq. Sof ogirigt 200 g
+§0 SAQLASH MUDDATI: 6 OY.
Saglash shartlari: + 5 dan « 22°C gacha
bo'lgan haroratda va nisbiy namiik
74 ¥ dan ko'p bo'lmagan joyda
saglang. OGOHLANTIRISHLAR:
yongieqaa allergik xususiyati bor
insonlar uchun tavsiya elilmanydi
Ishifab chigaruvehi; XK S ZAMIN
GAVHARI". O'zbekiston Respublikas,
Toshkent shahri, Olmazer tumani,
Qorasaroy ko'chasi, 284-A uy
Cizbekistonda ishlab chigarilgan

1006 MAHSULOTDA EN. QIYMATI
ML UEHHOCTL 100 F NPOAYKTA:

Oqodiae Boni 152 g/t
Yoglar Mo 608 a/r
CRpedar/ Yrneno sl 111 9¥r
Enertres qiyrmati 56 koal/feran
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PETMNECEMMIA DESKLIAAMM M

-1 . MpoussonuTens: HM "ZAMN

' ART, Pecn. YabekucTam, r,

i. EHT, ANMAZADCKAA P-H. YN
BCApai. oM 284 A

i TCEMEHO B Y30eKHcTaHe,

ihﬁ@yFﬁqd MChJ XK buyurimas
cha ishlab chigarigan.
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Jlocey Food”

Korgotilgan manzilga o'z

mu jaatlaringiznil yuborishinigz
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privite.labelskorzinkaur
098 78-140-14-14
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SOF OG'IRLIGI: 200
MACCA HETTO: 20
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A rebranding visible on the shelf and in the numbers
A brand trusted every day



